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DM  pcnirtid  — —   □  _„,d  — ^  •"^•y 

AnaSy«M.  —  ""l..^^— □  -D  '""^  • 

s    H9M  wtfui  wtf  th*  '•pot  in  »Mf  o  «-.M»«"'-5  """'S 

AiSiyou  »  n«w  oppommsiw  or  ippt«8chis  — ^     ^   q 

Covv  rmi  wu  not  aovtrtd  »iiw«h*it  ^ 

Cortum  Mtotlng  kltat  ,    ..^   □  ...^.n     Q  --S 

omtr  _  —  ^     V  .Z'    /  r_ 


J,    OtMr  esmiinntt  or 


INPUT 

TOTAL  P. 02 


RCU     by:  XEROX  TELECOPIER  7010  ;    1-31-91       7:09P|M  ;  CCITT  Q3^ 

JAN-31-1991    11:04    FROM      GLU  TO  14159613966 


GLV 

113  Edinburgh  South 
Suite  100 
Cary»NC  27511 
(91S>)<81.02n 


FAX  (919)481-0145 


PAXtOi 


Companyj     |  'X7\f^oi 


locations 


FAX  No. 


Number  of  pages,  Including  thli  tide  pagej 


Date 


PAX  Troat 


Telephoncj 


Report  Quality  Evaluation  ^ 

Feneast,  tmpumtnwiem,  Tnnda  (edimi 
O  Aria6lflfin*rallnt«fwt     Q  PfodudpJanninfl  QOOiat  

Ex^cutlv.  OviMwr  ZdZ5^3b^ 

Compitte  report  „«»^  —  -J  5   g  □  0 

Pan  tf  i»p6ft  (  %j  « — a  o  — ^ — o  — ^  — " — 

R»eomm«ndail£MW.  ». —  --..u  — .jj  - 

AlStycu  to  ftw  oppoftunaiw  or  appiwche*...-^  n  —.g  — g     «  ^^^^ 

C«W  ntw       nn  »vfftc!  tJlfwhtr*.-  ►•O  --g  -*g 

Cohflrtn  txiitiflo  idtat.«.«,,««...«.«".—  "  — 5  **"  n  Z.  ^17.0/ 

e.    WhJchtoplciWtMr«p<vtw.r.thimoiiu»lul7  Why?,^  

U"'jiv>A  \!'^Lj^^    ;^lu<,'\r-^  ^^(y   • —  


JAN  29   '91    1 t !03 


IM8«8Mi  ISM 

INPUT 


e;00  ■  39yd 


•Qj  by  y3;>iDyn  s  001  woyd      93:^1  is.  i  a 


by: XEROX  TELECOPIER  7310  J   2-  5-91       5:48fiM  ;  CCITT  Q3- 

O  B .    9  1  O  8  :  4  V     AM         *  D  a.  B      S  O  F  TWA  R  E 


P  O  1 


D8B  SOFTWARE 

550  Cochttuate  Road.  FramingP.am,  VIA  01701 
(508)  370-5000 


=  =  =  =  =  =  =  = 


FAX  TRANSMISSION 


TO: 


ri^.y.    ^,^..n    FROM:   .,  rV-t  ^/^/^^ 


_ln^>^^f-  —   — ■  


(ff^-  Z'lU  DATE:   iMlL 


TOTAL  #  OF  PAGES  TO  FOLLOW: 


2  


,f  you  do  not  receive  all  pages  referenced  or  have  problenns  with  this  transmission, 
please  contact  us  at  508-370'5000. 

For  sending  FAX  messages  to  us.  piease  use  the  FAX  number  in  our  Marketing 
Department  at  508-370-521 5. 


Dun&Bradsticct  Software 

ftSSsSTiSUutiiUrP"*^ 


tr  ■JA  K:  »  r; 


RCU     BY:xEROX  TELECOPIER  7010  ;   2-  5-91       5:48AM  ;  CCITT  63-i 

0£.    0  5.    91  08:4V      AM  D  a.  B      S  O  F  TWA  R  E 


P  O  2 


Report  Quality  Evaluation  iH/ 

ToouroSantt; 

To  tnsure  that  tht  hlghevt  sttndinia  of  report  quaJdy  art  maintained,  INPUT  would  appridati  your  9««sssmem  of 
Itils  mport  Pltis§  taxi  i  metnflra  to  previdt  your  ivaiuitien  of  Ui«  ui«fuinta  and  quality  of  this  study.  Whan 
eompMtf ,  sfrnpiy  fold,  atapia,  and  drop  in  the  mail.  Postagt  htt  baan  pra^  by  iNPijT  if  mailad  In  tha  U.S. 

1.    Report  fitta:  7h9  Slietronic  DatM  int$rcfiMng§  MMfkBt,  19B0'199S 

a.    :*ltuaindlctta  your  miaen  for  raiding  this  nport: 

□  Required  raiding  DyNaw  prodMOt  devalopmant  G  Putura  purchase  decision 

'  □  Aral  ef  hiQn  Intarast        m JKisinaas/tnaAcat  planning  □  Syatams  planning 

O  Areio^ganfral intaraat      O^Produd planning  □  Other  . 


3.  PlaiBa  indieatt  extern  rapeit  uaed  and  evenA  uaefuinaaa: 

.Isunt  Uaafulnan  (1«Low,  S«H(dh) 

$klfflmad         12      9      4  8 

ExacuSva  Ovaivtaw  a.ttfvvvMftfO  «f4tfliZI  f*M«»I3  ..(.t^XS  «tt*«*0 

Coffipliti report ,.-.»M«mt«n»»«M.«ul3«w*<«M->'^X]  •.m*mu*m>mmO •••••PiD  w^oO ■■.■■■Q 
Plrt  ot  rapcit  (,^^_%).»w»«»»i«..0  mm  iQ  — »m.«mi.D  wmJ3  tM«>iO  ■  n 

4,  HoMUtitulwtra:  y 

NaoonvTMnditloAi.,  

t 

fi.    HowuaafuiwaathiraponindMsaamsB:  ^ 

Alan  you  to  naw  oppoilunttfea  or  ippmachea^^.-N...  0  — £1  ..«..Qy»t.^  □ 

Cover  new  areaa  net  oevertd  aiae<i<»rt»^,^.>..H..>.m.^  D  ....... 

Cdnllnn  axtatUKI  ideaa  .>.»».«»>«>..^ 

Moat  aapaetitioruinnmt*! i«i««mmw»T*w"» '»«■>. ■...-nMMtmimMwi Q 
Olhor   — — — -  «Q  MtMtiQ  ttMtiQ  «»»»«X3  «»iiii.O 

6.  vmieh  tepies  In  the  report  ware  the  meat  uaefui?  w>v7     / / -^^^        ^  ^  (./^..^a  cL..'iA 

7,  In  wh«  wtya  could  the  report  have^booA  irDprovtd? 


I.    Other  oofliAMnta  or  suggasdona: 


tSjgf  — 


^ccf/^r ■  /^v^r^^*'*^  "'^  INPUT 


\ 
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Order:  110813  BEG: 11/16/1990  END: 11/16/1990  PC: 

Custo(ner:RA04-5  AT&T;  Ms.  Lidia  Huk  AJD60038C  -  Resource  Develop.  ;  150  Morristown  Road,  Plaza  202,  Bernardsvi I le,  NJ  07924,  (908)  204-1171 

EI90-RP  1 

Order:  110812     [  ^tiifi<ii'^  'K^^           -  lu^^'^^'-''^  BEG:11/16/1990  END:  11/16/1990  ^°'(^ioi? 

Custo(ner:RA04-6AV  AT&T;  Ms.  Barbara  Peterson  Business  Coninuni  cat  ions  Svc.  ;  55  Corporate  Drive,  Room  15D47,  Bridgewater,  NJ  08807,  v/^v 
!I90-RP        0    1  ^ 

Order:  4052  Mpi  D  ri  i^JJ  ^l''^^^^  BEG:01/01/1990         END:12/31/1990  PO: 

Customer:RA09-5  (  AMERITECH  DEm(miilSfr^CORP.;>lr.  Kenneth  J.  Thomson  Senior  Director  ;  10  South  Wacker,  21st  Floor,  Chicago,  IL  60606,  (312)  609-6000 

Order:  110069  BEG:01/01/1990  END:12/31/1990  PO:  ^^Jj9 

Customer:RA10-13  ANDERSEN  CONSULTING;  Mr.  Jim  Fischer  Managing  Partner  ;  69  W.  Washington,  Chicago,  IL  60602,  (312)  507-8339  /'*^^''^ 

EI90-RP  1 

Order:  110070  BEG:01/01/1990  END:  12/31/1990  PO: 

Customer :RA1 0-2  ANDERSEN  CONSULTING;  Ms.  Jean  Davis  Mgr.  Consulting  Info.  Services  ;  100  South  Wacker  Drive,  17th  Floor,  Chicago,  IL  60606,  (312)  SBO-QQZ^r^^J 

^1  ]  6f^-i).^f-f^^^^) 

Order:  110072  BEG:01/01/1990  END: 12/31/1990  PO:  y 

Customer :RA1 0-4  ANDERSEN  CONSULTING;  Ms.  Marilyn  Stone  Mgr.*  S/W  Integration  ;  100  S.  Wacker  Drive,  7th  Floor,  Chicago,  IL  60606,  (312)  507-4090 

EI90-RP        1  fJo    Le?vJ^Ote-   (d^c^{/z^   (zc£OQJtT  ~    c^h^^^J-  ^f^fM7^'d}^iSf>\[ 

^('prder:  4089  BEG:01/01/1990  END:12/31/1990  P0:8481 

/(J<5g^ustomer:RA96-1  ADIA;  Mr.  Ken  Korneck  Vice  President  MIS  ;  64  Willow  Place,  Menlo  Park,  CA  94025,  (415)  324-0696 

V"    EI90-RP  2 

Order:  3994  BEG:01/01/1990  END:12/31/1990  PO: 

Customer :RB29-1  BELLSOUTH  CORPORATION;  Mr.  John  Lilly  Corporate  Resource  Center  ;  1155  Peachtree  Street,  Room  12B01,  Atlanta,  GA  30367,  (404)  249-3260 

EI90-RP  2 

Order:  110870  BEG: 12/07/1990  END: 12/07/1990  P0:236469 

Customer :RB69-1  BRITISH  TELECOM;  Ms.  Sue  Prudence  Library  ;  5  Cheapside,  6th  Floor,  London,  ECV  6AA,  England  356  3580 

EI90-RP  1 

Order:  110763  BEG: 10/25/1990         END: 10/25/1990  PO: 

Customer:RC05-26  CONTROL  DATA  CORPORATION;  Ms.  Theresa  Yee  Mgr.  Business  Planning  Develop  ;  10201  Grovenor  Drive,  Rockville,  MD  20852,  (301)  530-4292 

EI90-RP  1 

,Order:  4103  BEG:01/01/1990  END: 12/31/1990  P0:H133436ES 

'customer:RC12-2  COMPUTER  SCIENCES  CORPORATION;  Ms.  Gail  Lepard  Dir.  Corporate  Market  Research  ;  2352  Utah  Avenue,  El  Segundo,  CA  90245,  (213)  615-0311 

EI90-RP  4 

Order:  2770  BEG:01/01/1990  END:12/31/1991  PO: 

Customer:RD01-2  DIGITAL  EQUIPMENT  CORPORATION;  Library  Market  Research  Center  ;  Continental  Boulevard,  (MK01-1/K07),  Merrimack,  NH  03054,  (603)  884-0212 

EI90-RP  2 

Order:  2715  *  Main  Contact  BEG:01/01/1990         END:12/31/1991  PO: 

Customer:RD01-22  DIGITAL  EQUIPMENT  CORPORATION;  Mr.  George  Starr  Jr.  Mgr,  Consultant  Relations  ;  40  Old  Bolton  Road,  OG01-2/WII,  Stow,  MA  01775,         (508)  496-9506 
EI90-RP  1 

Order:  110073  /i/aT          P^^^i '^^  ^  BEG:01/01/1990  END:12/31/1991  PO: 

Customer:RD01-29  DIGITAL  EQUIPMENT  CORPORATION;  Mr.  Vince  Santarlasci  ;  150  Coulter  Drive,  CF02-2/I2,  Concord,  MA  01742-2190,  (508)264-1544 


I 


9 
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Order:  110893 
..Customer :  RD01 - 
EI90-RP  $ 

2A 

1 

BEG:01/01/1990  END:12/31/1991 
DIGITAL  EQUIPMENT  CORPORATION;  Ms.  Janis  Page  ;  555  Virginia  Road,  Mail  Stop  VR05-1/X2,  Concord,  MA  01742, 

PO: 

(508) 

371-5382 

Order:  110074 
Custo(ner:RD01- 
<.^^190-RP 

31 
1 

BEG:01/01/1990  END:12/31/1991 
DIGITAL  EQUIPMENT  CORPORATION;  Mr.  Curt  Anderson  ;  TTB1-2/G5,  10  Tara  Boulevard,  Nashua,  NH  03062, 

PO: 

Order:  110075 

Custofner:R001- 

EI90-RP 

32 
1 

BEG: 01/01/1990  END:12/31/1991 
DIGITAL  EQUIPMENT  CORPORATION;  Mr.  John  Beirne  Mgr..  Network  Applications  ;  VR05-2/D6,  555  Virginia  Road,  Concord,  MA  10720, 

PO: 

(508) 

371-5150 

Order:  2971 

Customer:RD01- 

EI90-RP 

9 

1 

Mrs.  Simons  replaces  Guy  Esterbrook                                                                   BEG:01/01/1990         END:12/31/1991  PO: 
DIGITAL  EQUIPMENT  CORPORATION;  Mrs.  Margaret  Simons  Marketing  Information  Centre  ;  RDL-2/E,  Queens  House,  Forbury  Road,  Reading,  (44)  734 

■86-87-11 

.    Order:  110808 
Customer:RD29-6 
M'pf  iI90-RP  1 

BEG: 11/15/1990          END:11/15/1990  PO: 
DUN  &  BRADSTREET  SOFTWARE  SVCS;  Ms.  Clara  Hibbard  Secretary  to  Pam  Curtis  ;  550  Cochitua^  Road,  Mail  Stop  52A,  Framingham,  MA  017 

(508) 

370-6501 

Order:  110908 
^^Cus  t  ome  r :  R  E  0 1 - 
:I90-RP 

27 
2 

BEG: 12/20/1990          END: 12/20/ 1990 
ELECTRONIC  DATA  SYSTEMS;  Ms.  Kathy  Tell  Supervisor,  Market  Research  ;  800  Tower  Drive,  Room  2280,  Troy,  MI  48007, 

PO: 

(313) 

265-8425 

Order:  4023 
Customer :RG02- 

11 

2 

BEG:01/01/1991          END: 12/31 /I 991 
GE  INFORMATION  SERVICES;  Mr.  Bob  Sinnons  Manager,  EDI  Marketing  ;  401  N.  Washington  Street,  M/S  3MNM,  Rockville,  MD  20850, 

PO: 

(301) 

340-4000 

Order:  110729 
Customer :RG65- 
-.^^190-RP  *• 

1 

1 

BEG:01/01/1990  END:08/31/1991 
GLV;  Mr.  David  F.  Cunningham  Vice  President  Marketing  Sales  ;  113  Edin  Burgh  South,  Suite  100,  Cary,  NC  27511, 

PO: 

(919)481-0211 

Order:  4066 

Customer:RI01- 

EI90-RP 

15 
1 

BEG:01/01/1990          END:12/31/1990  PO: 
IBM  CORPORATION;  Ms.  Use  Ruckert  U.S.M.  &  S.     MI  Info.  Svcs.  ;  1133  Westchester  Avenue,  Mail  Drop  147    1C-1301,  White  Plains,  NY 

(914) 

642-6508 

Order:  4084 
Customer :RI01- 
EI90-RP 

2 

1 

BEG:01/01/1990          END: 12/31/1990 
IBM  CORPORATION;  Ms.  Linda  Baron  ;  472  Wheelers  Farms  Road,  MD  60,  Milford,  CT  06460, 

PO: 

(203) 

783-4465 

Order:  4085 

Customer:RI01- 

EI90-RP 

3 

1 

BEG:01/01/1990  END:12/31/1990 
IBM  CORPORATION;  Ms.  Sara  H.  McDaniel  Staff  Librarian  ;  ASD  Library  -  R11C,  1500  RiverEdge  Parkway,  Atlanta,  GA  30328, 

PO:6011748 
(404) 

238-3000 

Order:  110189 
.,^^?us  t  ome  r :  R 1 0 1  ■ 
EI90-RP  ^ 

51B 
1 

BEG:01/01/1990          END: 12/31/1990 
IBM  CORPORATION;  Mr.  Jim  Crouse  Industry  Analyst  ;  M/S  L-108,  3101  W.  Buffalo  Avenue,  Tampa,  FL  33630, 

PO: 

(813) 

878-4261 

Order:  110734 
Customer:RI01- 
_^<<*fl90-CP# 

57T 
1 

BEG: 10/16/1990          END: 10/16/1990 

IBM  CORPORATION;  Mr.  K.B.  Mayer  ;  15  Kettleton  Road,  A3-B17,  Southburt,  CT  06488. 

PO: 

(203)262-4106 

Order:  110827  BEG: 11/20/1990  END:11/20/1990  PO: 

Customer:RI01-62B  IBM  INFORMATION  NETWORK;  Mr.  Stan  G.  Ptaszek  Manager.  Plans  &  Programs  ;  105  Moatfield  Drive,  North  York,  M38  2L9,  Ontario,  Canad  (416)  443-4864 
EI90-RP  2 
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Order:  A042  BEG:01/01/1990  END:12/31/1990  PO: 

Custonier:RI01-9       IBM  CORPORATION;  Mr.  Ronald  Hargreaves  Information  Network  ;  3101  U.  Buffalo  Ave.  Dept  95K,  P.O.  Box  30021,  Tampa,  FL  33630,  (813)  878-3328 

EI90-RP  1 


Order:  110617  BEG:09/01/1990  END:08/31/1991  PO:790809PO2-5 

Custonier:RI31-2       INSTITUTE  FOR  INFORMATION;  Ms.  Shiow-Shan  Chen  Librarian-Mic  ;  11th.  Floor  106,  Hoping  E.  Rd.,  Sec  2,,  Taipei,    Taiwan,  R.O.C.  (02)  737-7158 

EI90-RP  1 


Order:  110066 
^jjse1irstomer:RM67-1  ' 
^  EI90-RP  2 

MPACT  EDI  SYSTEMS  INC.;  Mr.  J.  Gregory  Faubert  Vice  President  ;  17197  N.  Laurel 

BEG:02/01/1990  END:01/31/1991 
Park  Dr.  #273,  Livonia,  MI  48152, 

PO: FAUBERT 

(313)  464-6700 

Order:  110094 
Customer :RN 17- 2 
EI90-RP  2 

NIPPON  TELEGRAPH  &  TELEPHONE;  Mr.  Kazuhisa  Machida  Researcher  Int'l.  Division  ; 

BEG:09/01/1990  END:08/31/1991 
1-1-6  Uchisaiwaicho,  Chiyoda-ku,  Tokyo,  100, 

P0:066 

***C        03  509  5140 

Order:  110605  BEG:08/01/1990         END:07/31/1991  PO: 

Customer:RP03-3  PACIFIC  BELL/MIC;  Ms.  Jan  Hewitt  Marketing  Manager  ;  2600  Camino  Ramon,  Room  4S611,  San  Ramon,  CA  94583,  (415)  ^23-^27 

Order:  110235  ^    '/^'O  '^'iZ^'Z.C^^'^ ^  BEG:05/01/1990  END:04/30/W1  PO: 

_^Customer:RP14-1A  PRICE  WATERHOUSE;  Mr.  John  B.  Singel  Partner  ;  153  E  53rd  Street,  New  York,  NY  10022,  (212)  371-2000 

EI90-RP  2 


Order:  110698  BEG:09/28/1990         END: 09/28/ 1990  PO: 

Customer :R003-1  p  QUAESTUS  LTD.  PARTNERSHIP;  Ms.  Barbara  Siepe  Research  Associate  ;  330  East  Kilbourn  Ave.,  Milwaukee,  UI  53202,  (414)  283-4503 

EI90-RP  1 

Order:  110727  Sears  to  decide  1/91  to  extend  6/30/91_^._^  ;^/7i-/>^ ^'"^^  BEG:07/01/1990         END:12/31/1990  PO:  7^ 

Customer:RS17-1  SEARS  TECHNOLOGY;  Mr.  Richard  Ross.--BtJsTness  Development  Manager  :  231  Martingale  Road,  Schaumberg.  IL  60173.  ('MS)  2 


ustomer:RS17-1  SEARS  TECHNOLOGY;  Mr.  Richard  Ros&-«jsTness  Development  Manager  ;  231  Martingale  Road,  Schaumberg,  IL  60173,  ('MS)  240-3054 

E"I90-RP  2 

Order:  4010  BEG:01/01/1991  END:12/31/1991  PO: 

Customer :RS45-1  STERLING  SOFTWARE,  INC.;  Mr.  William  D.  Plumb  President  ;  4600  Lakehurst  Court,  P.O.  Box  7160,  Dublin,  OH  43017,  (614)  459-7500 

EI90-RP       ^  2 

Order:  4037  Sub.  Expired  BEG:11/01/1989         END: 09/09/ 1999  PO: 

Customer:RS74-1  SLIGOS;  Mr.  Pierre  Joudiou  ;  Cedex  49,  Paris  La  Defense,  92067,  France 
EI90-RP  1 


Order:  4036 
Customer :RS74- 2 
EI90-RP  1 

Sub  Expired 

SLIGOS;  Mr.  Benjamine  Bozon-Verduraz  ;  Cedex  49,  Paris  La  Defense, 

BEG: 11/01/1989 

92067,  France 

END: 09/09/ 1999 

PO: 

Order:  110862 
Customer:RU09-55A 
EI90-RP   ^  4 

UNISYS  CORPORATION;  Dock  #3  ;  Township  Line  &  Union  Meeting,  Blue 

9<,1                BEG:  12/05/1990 
^OA,  PA  19424, 

END: 12/05/1990 

PO:57R49044 

Order:  110190 
Customer:RV01-2 
EI90-RP  1 

Division  of  GEIS 

VANGUARD  INFORMATION  CENTER;  Mr.  Fred  Tsung  Tee  Li  PHD  Chairman  ; 

BEG:01/01/1990          END: 12/31/1990 
4F,  No.  7,  Lane  50,  Sec.  3  Nan  Kang  Road,  Teipei, 

PO: 

Republic  of  Oil  886  2  7858900 

Order:  110116 
Customer :ZINTERCOA 
EI90-RP  1 

Z.. CALIFORNIA  INTERNAL;  Mr.  Denny  Wayson  ;  X,  X, 

BEG: 

END: 

PO: 
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Order:  110117  BEG: 
Customer :ZINTERCOB  Z. .CALI FORNIA  INTERNAL;  Sales/Mkt  Library  ;  X,  X, 
EI90-RP  1 

END: 

PO: 

Order:  110119  BEG: 
Custodier :ZINTERCOF  Z. .CALI FORNIA  LIBRARY;  Library  ;  X,  X, 
EI90-RP  2 

END: 

PO: 

Order:  110120  BEG: 
Customer :ZINTERCOG  Z.. INPUT  FRANCE;  Field  Salesperson  ;  X,  X, 
EI90-RP  1 

END: 

PO: 

Order:  110124  BEG: 
Customer:ZINTERCOH  Z.. INPUT  NEU  JERSEY-TEANECK;  Field  Salesperson  ;  X,  X, 
EI90-RP  1 

END: 

PO: 

Order:  110125  BEG: 
CustomerrZINTERCOI  Z.. INPUT  NEU  JERSEY  -  STOCK;  Library  ;  X,  X, 
EI90-RP  2 

END: 

PO: 

Order:  110123  BEG: 
Customer:ZINTERCOJ  Z.. LONDON;  Library/Stock  ;  X,  X, 
EI90-RP  4 

END: 

PO: 

Order:  110126  BEG: 
Custon)er:ZINTERCOK  Z. . WASHINGTON;  Barbara  &  Sales  Library  &  Sales  ;  X,  X, 
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